20/9/2018

@ emerald

Call for papers - Management Decision

Home | About | Contact | Site Map | Support | Text View

Site search: enter search term Go

PUBLISHING

Product
Information: -

Journals
eJournals
Backfiles

Publish in a journal

Books
Case Studies
Open Access

Regional information

Services

Publishing Services

Resources:
Licensing Solutions
For Authors
For Editors
For Reviewers
For Librarians
Research Zone
Student Zone
Teaching Zone

#RealWorldResearch

Real World Impact

Need help with
your manuscript?

ﬂ emerald
PUBLISHING

AUTHOR SERVICES

Home > Emerald Journals > Management Decision > Call for papers

New challenges for business actors decision making and positive
heuristics

Special issue call for papers from Management Decision

Aim and Scope

This special issue focuses on the use of heuristics and forms of judgment based on simple rules by business actors in contexts
characterized by increasing availability of information technologies (big data, artificial intelligence, marketing automation tools,
etc.), and at the same time growing uncertainty.

Business actors include entrepreneurs, managers and entire organizations. Theories of entrepreneurship and management tend to
focus on either the capabilities of the individual or the resources of the organization. Thus, these theories are incomplete to the
extent that, as Herbert Simon and James March argued, success comes from the match between the individual and the
organization.

Decision making is a relevant topic in the field of management and entrepreneurship. Managerial decision-making in the strategic -
and especially entrepreneurial- context is characterized by a high degree of uncertainty regarding future developments of
predominantly complex systems. To understand how individuals make decisions under uncertainty is a key question (Hammond
1996).

There are different research approaches to better understand decision-making under uncertainty and to develop models that better
explain real-world decision-making processes and lead to improved theories and recommendations. For instance, intuition,
sometimes defined as “choices made without obvious formal analysis” (Behling & Eckel, 1991: 47) has lost its flaw as being always
inferior. Yet, there is neither a clear definition of intuition especially a clear delineation between gut feeling (without experience) and
expert’s intuition (based on past experiences) nor a systematization of related concepts and terminologies such as positive, rational
heuristics (Bingham & Eisenhardt, 2011), negative heuristics or decision-making biases (e.g., Kahneman 2011, Tversky & Kahneman
1974, Thaler, 1994), affective rationality and affective heuristics as well as the differentiation of experiential and analytic system as
the two generic ways of human perception, judgment and decision-making (Slovic, et al., 2004) or the different forms and visions
of rationality that include fast and frugal heuristics as a sub-category of bounded rationality (Gigerenzer & Todd, 1999).

While cognitive biases point towards the negative side of non-analytical decision making, positive heuristics express the view that
simply rules can be more effective or the only feasible option in given situations for making appropriate decisions, considering their
effectiveness beyond ideological prejudices. (Gigerenzer & Marewski, 2015).

Methods that are effective for analysing data insights are not the same for analyzing data foresight, because of the task
environment. The research has to consider the conditions under which entrepreneurs and managers are more effective when they
rely on intuition (see Bird 1988, or before Gragg 1940) and the conditions under which they are more effective when they rely on
analysis (see Segars and Grover 1998, or before Knight 1921), or how other factors such as experience are related to intuitive
decision making (Dane 2011). The research examining the decision-making processes adopted by the managerial experts confirms
the diffusion and perception of effectiveness of decision-making methods based on heuristic rules (Maidique 2011, Guercini et al.
2015).

One could argue that technology increasingly makes available a great deal of information for economic actors, as well as a great
ability to compute and to synthesize data in analytics (big data mangement). This makes it possible to tackle many problems, but it
makes clear the need to adapt large data availability to people's capabilities given their cognitive limits.

Given the role of increasing data availability, the question arises what role heuristics still play in managerial decision making (Artinger
et al. 2015).

In this special issue, we propose to bring together experts in theories of individual judgment who also have experience and interest
in entrepreneurship and management, with experts on entrepreneurship and management who also have experience and interest in
individual judgment.

Topics for this special issue may include (but are not limited to):

1. Examples of heuristics, simple rules and adaptive toolboxes used in specific business cases and contexts (industries, local
systems etc.)

2. Simple rules uses in specific decision making processes (entry in international markets; innovation processes etc.)

3. Theory about rule based decision making in relation to wisdom in management; cognitive dimensions of framing; individual
and collective cognition

4. Scope of adoption and effectiveness of heuristics adopted by business actors in relation to context variables and action.
5. Delineating heuristics from other forms of bounded rational decision making and its impact on organizations.

This special issue aims to provide high-quality, cutting edge research regarding heuristics in business actors’ decision making. This
special call for papers for Management Decision (http://www.emeraldinsight.com/page/samples/md) seeks theoretical and
practical research avenues, frameworks, drivers, barriers, and best practices on the topic.

Submissions

Papers should be submitted via the journal’s online submission system available through the journal homepage
http://mc.manuscriptcentral.com/md

When submitting please choose the special issue: “New challenges for business actors decision making and positive heuristics” as
the article type from the drop down menu.

All papers must follow the guidelines outlined by the journal for submission, available at:
http://emeraldgrouppublishing.com/products/journals/author_guidelines.htm?id=MD
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For any questions interested authors can contact the guest editor
Timeline
* Manuscript submission deadline: September 30, 2019

Guest Editors
Simone Guercini (University of Florence) simone.guercini@unifi.it
Christian Lechner (Free University of Bozen-Bolzano) christian.lechner@unibz.it
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